
Advertising Techniques 
 

 

Advertisers use different techniques, approaches and tricks to catch and keep an audience.  The 

following are commonly used advertising approaches: 

 

1. Sex appeal 

 The use of sex to sell a product 

 

2. Snob appeal 

 The consumer will join the ranks of the elite by using the product. 

 Associates product use with those who have status and who are successful 

 

3. Appeal to Tradition 

 The manufacturer says to the consumer, “We have made the best product for over one 

hundred years.” 

 Experience is the key. 

 

4. Appeal to Authority (Hero Endorsement) 

 This selling device depends on a spokesperson, a TV star, a well-known athlete, or a public 

figure to endorse the item. 

 Use of the product will make the consumer as wealthy, famous, talented, or beautiful as the 

spokesperson. 

 A well-known person endorses the product 

 

5. Outright Propaganda (Peer Pressure) 

 If the consumer does not buy this product, he or she will become a social outcast 

 

6. Plain Folks 

 Reverse snob appeal applies here. 

 “Good ol’ boys like us believe in plain, good-quality items.  None of this fancy stuff.” 

 

7. Something for Nothing, or More for Less 

 This gimmick suggests a product is of better quality than its higher-priced competitors 

 

8. Appeal to Excellence 

 This gimmick closely relates to snob appeal. 

 “Only the best is good enough for me.” 

 

9. Everyone Else Has one: 

 This technique is effective with most of us, who don’t want to stand out by being different. 

 

10. Make ‘Em Laugh 

 Laugh and feel good about the ad; thus feel good about the product 



Name(s):_________________________ 

Your Assignment: 
 

You may work alone or work in groups of 3 MAX for this project. You need to create an 

Advertising techniques book using construction paper to showcase examples of each type of 

advertising technique.  Use the magazines that are in the front cupboard. Scissors/Glue/Markers 

must be shared.  
 

 You MUST have two examples for each type of technique 

 Label each technique section 

 Neatness/Completeness/Accuracy are part of the grade 

 Be Creative 

 

Rubric: 
0= Omitted  

1 = Had two ads, but both ads didn’t fit category   

2 =One of the ads isn’t a very good fit for the category (or one ad isn’t included)  

3= both ads are good for the category 

4= both ads are excellent for this category 

 

 

 Sex appeal 

 

 Snob appeal 

 

 Appeal to Tradition 

 

 Appeal to Authority (Hero Endorsement) 

 

 Outright Propaganda (Peer Pressure) 

 

 Plain Folks 

 

  Something for Nothing, or More for Less 

 

  Appeal to Excellence 

 

  Everyone Else Has one: 

 

  Make ‘Em Laugh 

 

 

 _____Neatness/Completeness/Accuracy/Followed directions (5 points) 

 

 

 _____ TOTAL POINTS (Out of 45) 


